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Welcome to Media Studies A Level! 

 

Over the next two years you will be studying, and producing, a range of media texts.  You will 
learn how to explore issues to do with the media industries and audiences, as well as how media 
texts represent the world. You will be introduced to some ideas about how media texts work (and 
what their impact is) and learn how to apply these theories.  Whatever, your current level of 
production skill, you’ll have plenty of opportunity to create media texts of your own – and this will 
culminate in working to a production brief set by the exam board for your coursework. 

Some have said that a Media Studies course spoils your enjoyment of media texts – and to an 
extent they may be right!  Certainly we hope that you start to analyse automatically – but this 
should enhance your understanding of why media texts are as they are.  We hope you 
increasingly question the vast amount of media we are exposed to every day and leave the course 
with a better understanding of how, and why, it works. 

 

Learner Behaviours and the Learning Environment 
Attendance and Punctuality 

It is our expectation that you attend all timetabled lessons on time; there is a full syllabus to cover and 
every Media Studies lesson will offer you different and valuable insights and perspectives. Much of the best 
learning experiences will come from class discussion and ‘catching up’ by accessing any handouts will 
therefore be a poor substitute for being in the lesson.   The lessons will often begin with a ‘thinkpiece’ which 
may consist of an image, paragraph or short video to inspire thinking about a topic we are due to learn – or 
maybe a current media issue.  Therefore, it is essential that you arrive on time and ready to learn. 

Absence 

Whilst full attendance is our expectation, we recognise that there will be occasions when absence is 
unavoidable. On such occasions, it is your responsibility to make contact with your teacher to request 
resources. You should ensure that you read the material set, write up any notes from your peers, and 
complete any individual study tasks set on time and to the best of your ability. Your tutor cannot be 
expected to repeat the lesson for you personally, but after you have completed the required reading and 
notes, you should ensure that you speak to them directly to clarify any questions/ uncertainties you may 
have. 

If your absence is known in advance, you should speak to your teacher about this at the earliest possible 
convenience to obtain permission for absence and/or to collect the required resources. 

Course Deadlines 

All deadlines should be met throughout the course. You will be given teacher deadlines for all homework, 
coursework and independent study pieces that need to be observed and adhered to. If you know that you 
may struggle to achieve a particular deadline, you must contact your teacher before this to discuss a way 
forward. 

The Learning Environment 
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It is vital that you arrive at each session fully prepared and ready to contribute. Be ready to engage with, 
extend and challenge the ideas of others – you will learn far more this way! Similarly, never be afraid to ask 
questions of each other, or of your tutors; there really is no such thing as a silly question! If you are puzzling 
over a point or detail, there is a good chance somebody else is wondering about the same thing. Some of 
the best work at this level is produced by students asking questions of each other and investigating 
solutions together. 

The art of note-taking is one of the big differences between KS4 and KS5.  You will quickly understand that 
your teacher will rarely say, ‘write this down’ and that under the lesson heading you will be expected to 
independently take notes.  These might be key facts and ideas put in to your own words – or may just be 
your thoughts about the topic we are investigating.  The notes you take are yours – and are for your future 
reference…they might take the form of bullet points, mind maps or diagrams. 

During the course we will analyse a diverse range of material – most of which is intended for an adult 
audience.  You will encounter media texts that challenge your own view of the world.  In such cases you will 
be expected to behave in a mature manner – showing the utmost respect for world views held which may 
be very different from your own.  In the face of this, the level of maturity expected of you from the very 
beginning of the course may be a significant contrast to your classroom life in KS4.   

You will be treated as young adults that want to take your learning seriously.  To that end behaviours which 
may seem inconsequential – such as whispering or talking over others, texting in class, interrupting others 
whilst they are making a point, or arriving late – will not be tolerated. As young adult learners, we are sure 
you will take personal responsibility in ensuring that we are able to create the best possible learning 
environment for everyone. 

Independent Study 

Each week, you will be expected to spend around five hours working on Media Studies away from the 
classroom; this will be made up of a combination reading, research, essay writing and presentation 
preparation) as well as your own self-directed tasks (such as reviewing and expanding notes made during 
sessions). Where time allows, make use of reading lists to enrich and deepen your understanding and 
appreciation of Media Studies beyond the topics set for examination study.  You will be expected to enrol 
and complete several relevant MOOCs (Massive Open Online Course) during the two years – your 
comments on such adult courses will need to be mature and appropriate throughout even if replying to one 
of your classmates who have also enrolled. 
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The full WJEC specification can be accessed online at  

 

https://filestore.aqa.org.uk/resources/media-studies/specifications/AQA-
7572-SP-2017.PDF 

It is advisable for you to read the specification in conjunction with this 
handbook, to ensure that you are fully aware of what you will be 
assessed on and how you will be assessed. It is also recommended that 
you keep a copy of the specification safely for you to refer back to 
throughout the course.  

 

Course Overview 

AQA Media Studies GCE 
Unit Number What’s assessed? Tasks Assessment 

Type 
% of 
course 

Media One Section A will focus on Media 
Language and Media 
Representations.  
Questions in this section will test 
the following forms: 

• advertising and 
marketing 

• music video. 
Section B will focus on Media 
Industries and Media Audiences.  
Questions in this section can test 
any two of the following forms: 

• radio 
• newspapers 
• film (industries only) 

• A range of questions 
relating to an unseen 
source and Close Study 
Products. 

• Two essay questions (20 
marks), one of which is 
an extended response 
question. 

Exam 
 
2 hours 

35 

Media Two Questions will focus on the in-
depth media forms of television, 
magazines and online, social and 
participatory media/video games. 

• One medium length 
unseen analysis 
question. 

• Three essay questions 
(25 marks), one of which 
is an extended response 
question and one of 
which is a synoptic 
question. 

Exam 
 
2 hours 

35 

Non-exam 
assessment: 
Creating a 
cross-media 
production 

Application of knowledge and 
understanding of the theoretical 
framework. 
Ability to create media products. 

• a statement of intent 
• a cross-media 

production made for an 
intended audience from 
a choice of one of six 
annually changing briefs, 
set by AQA. 

Coursework 30 

 

Learners must complete ALL units.  

Course Outline – Year 12 

Term Key Media Texts Content 

https://filestore.aqa.org.uk/resources/media-studies/specifications/AQA-7572-SP-2017.PDF
https://filestore.aqa.org.uk/resources/media-studies/specifications/AQA-7572-SP-2017.PDF
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Autumn 
1 

Magazine 
adverts 
 
TV adverts 
 
Newspapers 
 
Music videos 

Analysis 
Media Language: 
Semiotics (Barthes)  Genre Theory (Neale)  Narratology (Todorov) 
Representation (Hall) Identity (Gauntlett) 
 
Production 

• Create adverts to a brief 
• Create newspaper front covers 

 
 
 
 

Autumn 2 

 
Film Trailers 
 
 
 
Blinded by the 
Light (film) 
 

Analysis 
Audience 
Uses & Gratifications; Hypodermic Needle Theory; Culmination/Cultivation 
Theory; Targeting; Reception Theory 
 
Industries 
Production/Distribution/Exhibition; Globalisation; Marketing/Promotion 
Hesmondhalgh: Cultural industries; BBFC Classification; Livingstone & Lunt 
  
Production 
Film teaser trailers 

Spring  
1 

Score advert 
 
Maybelline 
advert 
 
No Offence 
 
The Killing 

Analysis 
Advertising & Marketing 
Hall/Butler/van Zoonan/Gauntlett 
 
Television 
Media Lang/ Narrative/ Genre/ Representation/ Audience/ Industries 
Neale's Genre Theory; Codes & Conventions of Crime Drama; Scandi-Noir-  Mise-en-scene; 
Narrative - Restricted & Omnicient; Butler: Gender as a performance; Van Zoonen: Gender and 
Power; bell Hooks:White-Supremacist-Capitalist-Patriarchy; Laura Mulvey: Male Gaze; Conform / 
Subvert Stereotypes (Characters); National Identity; Public Service Broadcast / OfCom; Production, 
Distribution, Exhibition; Hesmondhalgh:; Cultrural Industries;Identify the target audience; Gerbner & 
Hall 
 
Production 

• Mock ‘Score’ & ‘Maybelline’ adverts 
• Storyboard TV sequence and re-shoot 

Spring  
2 

 
Men’s Health 
 
 
Oh Comely 

Analysis 
Magazines 
Media Lang/ Narrative/ Genre/ Representation/ Audience/ Industries 
Hearst vs Iceberg; Ideology of both magazines; Identify target audience 
Magazine Codes & Conventions; Selection, Mediation, Construction; Hall,; Gerbner; Marxism/ 
Capitalism / Hegemony; Butler; van Zoonen; bel Hooks 
 
Production 
Create magazine front cover 

Summer  
1 
 
 
 

 
Tomb Raider 
 
Metroid Prime 2 
Echoes 
 
Sims Freeplay 

Analysis 
Video Games 
Media Lang/ Narrative/ Genre/ Representation/ Audience/ Industries. 
Semiotic Analysis/Mise-en-scene Analysis; Levi-strauss; Todorov,; Baudrillard; Simulation; 
simulacra; implosion; hyperreality 
Neale, Gaming Codes & Conventions; Fantasy, Action Adventure, Sandbox Genres; 
Gauntlett/Identity; Butler, bel hooks, van Zoonen; Hall; Gerbner; Shirky / Gillmor; Jenkins; Moral 
Panic; Hesmondhalgh: Cultural Industries 
PEGI; Livingstone & Lunt 
Production 
Create website home page & consideration of AQA Coursework Briefs 

Summer 2 
 
 
 

 Analysis 
Preparation for end of year exam 
 
Production 
Research and preparation for production-based coursework 

 

Course Outline – Year 13 
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Term Key Media Texts Content 
 
 
 
 
 

Autumn 
1 

 
Letter to the 
Free 
 
Ghost Town 
 
 
 
Daily Mail 
 
The i 
 

Analysis 
Music Video 
Representation (age, gender, ethnicity, sexuality, class) & language (genre, 
narrative, how intertextuality is used). Semiotic Analysis; Mise-en-scene Analysis; Levi-
strauss; Todorov; Barthes; Neale 
Codes & Conventions of Performative Music Video; Intertextuality, hybritdity,  
Gilroy; Marxism; Stereotypes; Slave Trade; Mass incarceration 
Preparation for Extended Response 
 
Newspapers 
Industry & Audiences Issues. 
Livingstone & Lunt; Currant & Seaton; IPSO; The Levinson Enquiry; Technological Change on 
readership; Marxism; Political Leanings of Newspapers; Audience demographics for each 
Newspaper; Bulmer & Katz: Uses & Grafifications Theory; Bandura; Gerbner; Hall 
 
Production 
 
Complete coursework 

 
 
 
 

Autumn 2 

 
 
War of the 
Worlds 
 
Newsbeat 
 
Teen Vogue 
 
The Voice 

Analysis 
 
Radio 
Industry & Audiences Issues. Historical Context: Golden Age of Radio; Public 
Service Broadcast; OfCom; Bandura; Gerbner; Hall 
 
Magazines 
Context & Applying media theory 
 
Production 
 
Complete coursework (Deadline: Christmas) 
 

Spring  
1 

 Revision 

Spring  
2 

 Revision 
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Essential Media Theory 

Theorist Central Idea Explanation 
Levi-Strauss Binary Opposition 

(Narratology) 
Most texts can be considered as simple conflicts (binary opposites) which drive the narrative forward and position the audience to support a 
particular ideological standpoint. 

Baudrillard Postmodernism Modern audiences are so immersed in the media that it is no longer possible to tell reality from ‘simulacra’ (or ‘fake news’). 
Steve Neale Genre Theory Genres may be dominated by repetition of ideas, images and themes, but they also develop and evolve.  ‘Repetition and Difference’ 
Todorov Narrative Theory All narratives follow a similar structure which, simplistically, is: 

• equilibrium 
• disequilibrium 
• restored equilibrium. 

Barthes Semiotcs All texts are made up of signs (narrative codes) that direct the audience in how to understand the text. This is through denotation or through 
a selection of signifiers which can be interpreted through connotation. 

Stuart Hall Reception Theory Producers encode a text, audiences decode it in one of three ways: 
• Dominant 
• Negotiated 
• Oppositional 

Bandura Media effects ‘Deviant’ behaviour (violence / drug-taking etc.) encourages copycat behaviour in the viewer. 
Shirky End of Audience Due to technological advances, audiences can no longer be thought of as passive consumers. 
Jenkins Fandom Fandoms provide a sense of identity for audiences. Fans are increasingly influential in the creation of textual meaning. 
van Zoonan Feminist Theory Men and women are represented in different ways by the media. Female objectification is linked to historical, patriarchal culture. 
Butler Gender 

Performativity 
Men and women ‘perform’ their gender roles based on concepts of cultural norms which are reinforced by the media. 

Gauntlett Identity We build our sense of identity partly through media representations. Media representations are 
becoming increasingly diverse. 

Gerbner Cultivation Theory Repeated representations in the media lead people to change the way they view the world around them. ‘Drip, drip, drip’ 
Gilroy Ethnicity and post-

colonial theory 
Modern ideas about race and ethnicity are bound up in historical ideas of colonialism. 
Ethnicity and race is often represented as being different or ‘other’. 

bell hooks  Gender, Race & 
Class 

Gender, class and race determine the extent to which individuals are discriminated against. 
‘Intersectionality’ 

Curran & Seaton Profit & Power The media is owned and controlled by a small number of companies who are driven by profit and power. 
Hesmondhalgh Cultural Industries The largest media companies use vertical and horizontal integration across a range of industries in order to increase profits. 
Livingstone & 
Lunt 

Regulation There is constant conflict between the freedoms of speech and expression and the need to restrict views that could incite hatred or violence. 

Bulmer and Katz Uses & 
Gratifications 
Theory 

Media users play an active role in choosing and using the media. The user seeks out the media source that best fulfils their needs. 
Surveillance    Identity     Diversion     Social 
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Close Study Products 
Much of the final examination depends on how well you can apply media theory to media texts prescribed by AQA.  The texts that 
have been named for your examination period are: 

Media text Media form Details 
 
No Offence 

 
TV Crime Drama 
series 

This is an in-depth CSP and needs to be studied with reference to all four elements of the Theoretical 
Framework (Language, Representation, Industries, Audience) and all relevant contexts. Series 1, episode 
1 must be studied in detail. 
This product can be accessed via DVD and as a download from the Channel 4 website 
http://www.channel4.com/programmes/no-offence 

The Killing (Norwegian version) TV Crime Drama 
series 

This is an in-depth CSP and needs to be studied with reference to all four elements of the Theoretical 
Framework (Language, Representation, Industries, Audience) and all relevant contexts. Series 1, episode 
1 must be studied in detail. This product can be accessed via DVD 

Teen Vogue  
website  - Teen Vogue Facebook page  - Teen Vogue 
Twitter feed  

Online Social and 
Participatory media 
products 

This is an in-depth CSP and needs to be studied with reference to all four elements of the Theoretical 
Framework (Language, Representation, Industries, Audience) and all relevant contexts. 

The Voice website 
http://www.voice-online.co.uk/ 

Online Social and 
Participatory media 
products 

This is an in-depth CSP and needs to be studied with reference to all four elements of the Theoretical 
Framework (Language, Representation, Industries, Audience) and all relevant contexts. 

Metroid: Prime 2 Echoes 
The study focuses on: 
• the game 
• the game cover 
 

Video Game This is an in-depth CSP and needs to be studied with reference to all four elements of the Theoretical 
Framework (Language, Representation, Industries, Audience) and all relevant contexts. 
In particular look at: 
https://www.youtube.com/watch?v=EmrW0keIwjQ 
https://www.youtube.com/watch?v=f1kbBLur6ow 

Tomb Raider Anniversary (2007) 
The study focuses on: 
• the game 
• the game cover 

Video Game This is an in-depth CSP and needs to be studied with reference to all four elements of the Theoretical 
Framework (Language, Representation, Industries and Audiences) and all relevant contexts. 

Sims Freeplay  
You will need to study: 
• the game - its Facebook page  - its twitter feed  

Video game with 
online, social, 
participatory links. 

This is an in-depth CSP and needs to be studied with reference to all four elements of the Theoretical 
Framework (Language, Representation, Industries, Audience) and all relevant contexts. 

Men’s Health 
The magazine should be studied in depth – the named 
front pages and extracts from the Jan/Feb 2017 
edition must be studied. 

Magazine This is an in-depth CSP and needs to be studied with reference to all four elements of the Theoretical 
Framework (Language, Representation, Industries, Audience) and all relevant contexts. 

Oh Comely Magazine This is an in-depth CSP and needs to be studied with reference to all four elements of the Theoretical 
Framework (Language, Representation, Industries, Audience) and all relevant contexts. 

https://www.youtube.com/watch?v=EmrW0keIwjQ
https://www.youtube.com/watch?v=f1kbBLur6ow
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The front pages and extracts from issue 35 must be 
studied. 
The Daily Mail 
You should consider one complete print edition of the 
newspaper chosen by your teacher and selected key 
pages from the newspaper's website, including the 
homepage and at least one other page. 

Newspaper This is a Targeted Close Study product for which you will need to focus on the following areas of the 
Theoretical Framework: 
Media Industries 
Media Audiences 

The i 
You should consider one complete print edition of the 
newspaper chosen by your teacher and selected key 
pages from the newspaper's website, including the 
homepage and at least one other page. 

Newspaper This is a Targeted Close Study product for which you will need to focus on the following areas of the 
Theoretical Framework: 
Media Industries 
Media Audiences 

Letter to the Free – Common ft Bilal Music Video This is a targeted CSP and needs to be studied with reference to two elements of the Theoretical 
Framework (Media Language and Media Representation) and all relevant contexts. 

Ghost Town – The Specials (1981) Music Video This is a targeted CSP and needs to be studied with reference to two elements of the Theoretical 
Framework (Media Language and Media Representation) and all relevant contexts. 

Score   
Pre-1970 advert for Hair Cream 

Print Advert This is a targeted CSP and needs to be studied with reference to two elements of the Theoretical 
Framework (Media Language and Media Representation) and all relevant contexts. 

Maybelline ‘That Boss Life part 1’ Manny Guitterez  Online advert This is a targeted CSP and needs to be studied with reference to two elements of the Theoretical 
Framework (Media Language and Media Representation) and all relevant contexts. 

War of the Worlds (1938)  
You will need to listen to excerpts from the broadcast 
but the main focus will be the technological 
development of radio as an institution. 

Radio broadcast This is a Targeted Close Study product for which you will need to focus on the following areas of the 
Theoretical Framework: 
Media Industries 
Media Audiences 

Life Hacks (BBC Radio 1) 
You will need to listen to excerpts from the broadcast 
but the focus will be considering industry matters and 
audience response. 

Radio  This is a Targeted Close Study product for which you will need to focus on the following areas of the 
Theoretical Framework: 
Media Industries 
Media Audiences 

Blinded by the Light (2019) Film This is a Targeted Close Study product for which you will need to focus on the following areas of the 
Theoretical Framework: Media Industries – Production and Distribution context 
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Independent Research 

Books 

 

 

 

Websites 
AQA: https://www.aqa.org.uk/subjects/media-studies/as-and-a-level/media-studies-
7572 
Ofcom: https://www.ofcom.org.uk/ 
British Film Institute: https://www.bfi.org.uk/ 
British Board of Film Classification: https://www.bbfc.co.uk/ 
Royal Television Society: https://rts.org.uk/ 
Campaign: https://www.campaignlive.co.uk/ 
Advertising Standards Authority: https://www.asa.org.uk/ 
RAJAR: https://www.rajar.co.uk/ 
Audit Bureau of Circulation (ABC): https://www.abc.org.uk/ 
Broadcasters' Audience Research Board (BARB): https://www.barb.co.uk/ 
The Independent Press Standards Organisation (IPSO): https://www.ipso.co.uk/ 
The Video Standards Council (VSC): https://videostandards.org.uk/RatingBoard/ 
 

https://www.aqa.org.uk/subjects/media-studies/as-and-a-level/media-studies-7572
https://www.aqa.org.uk/subjects/media-studies/as-and-a-level/media-studies-7572
https://www.ofcom.org.uk/
https://www.bfi.org.uk/
https://www.bbfc.co.uk/
https://rts.org.uk/
https://www.campaignlive.co.uk/
https://www.asa.org.uk/
https://www.rajar.co.uk/
https://www.abc.org.uk/
https://www.barb.co.uk/
https://www.ipso.co.uk/
https://videostandards.org.uk/RatingBoard/


15 
 

Support for Media Students 
Media Education Foundation: https://www.mediaed.org/ 
Greenford High School: http://mediamacguffin12.blogspot.com/ 
 
You Tube sites 
The Media Insider: 
https://www.youtube.com/channel/UCGXfqzVEZr0XaZLWG3_HniA 
A Level Media Studies Theories (Mrs Fisher): 
https://www.youtube.com/watch?v=_vINP4yXsFI&list=PLm6BhMZgdGbBGcK-
GI2IGeXXVS8n4g4b6 
 
Production 
Adobe: https://helpx.adobe.com/uk/creative-cloud/student-tutorials.html 
Mediaknowall: http://www.mediaknowall.com/camangles.html 
 
Higher Education 
Brighton University 
https://www.brighton.ac.uk/courses/study/media-studies-ba-hons.aspx 
University of Kent 
https://www.kent.ac.uk/courses/undergraduate/1901/media-studies 
 

 

 

 

 

 

 

 

 

 

 

 

https://www.mediaed.org/
http://mediamacguffin12.blogspot.com/
https://www.youtube.com/channel/UCGXfqzVEZr0XaZLWG3_HniA
https://www.youtube.com/watch?v=_vINP4yXsFI&list=PLm6BhMZgdGbBGcK-GI2IGeXXVS8n4g4b6
https://www.youtube.com/watch?v=_vINP4yXsFI&list=PLm6BhMZgdGbBGcK-GI2IGeXXVS8n4g4b6
https://helpx.adobe.com/uk/creative-cloud/student-tutorials.html
http://www.mediaknowall.com/camangles.html
https://www.brighton.ac.uk/courses/study/media-studies-ba-hons.aspx
https://www.kent.ac.uk/courses/undergraduate/1901/media-studies

